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Innovation Plastic Production Co.,Ltd, located in Xiamen City, Fujian Province, China,   
is an outdoor product manufacturer and mainly sells to international market. To search new 
opportunities, Innovation Plastic Production plans to accelerate the step to enter the 
domestic market. 
 
Since China is a developing country, the popularity rate of camping activity is still very low. 
The domestic market is just beginning to develop and the market is still in little demand. 
China has being a large outdoor product manufacturing country, a great amount 
manufacturers widely spread all over China. A large amount of outdoor products have been 
exported with fierce competition. With the developing of China’s economy and the 
increasing of the per capita disposable income, the outdoor products market demand will 
have a fast growth. Innovation Plastic Production realized the potential capacity of fast 
market growing and hopes to enter the domestic market quickly. 
 
Design an efficient strategy according to marketing theory which adopts to the domestic 
outdoor product market features is very important for Innovation Plastic Production to enter 
the domestic market successfully. 
 
This thesis studies the domestic market strategy of Innovation Plastic Production and 
brings forward efficient strategy to develop the domestic market. 
 
Firstly, this thesis makes a general introduction of the outdoor product industry at home 
and aboard, then represents the development and status of the outdoor product industry 
and provides basis for market analyzing and market strategy designing. Secondly, this 
thesis makes marketing analysis of domestic outdoor product industry from outdoor 
product market demand, customer behavior and market competition. Then a clear idea of 
Innovation Plastic Production’s relative position in the market will be made. Thirdly, this 
thesis classifies the outdoor product market and determines the positioning of Innovation 
Plastic Production in domestic market. At last, according to the above analysis, design 
efficient marketing strategy: product strategy, price strategy, distribution strategy and 
promotion strategy. 
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第五部分  革新公司国内市场营销策略分析。这一部分主要依据 4P s 营销
理论，对革新公司营销策略进行分析，为革新公司制订出有效的营销策略：产品
策略、价格策略、分销策略和促销策略。 
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第二章  野营休闲用品行业现状 



















































第二节  世界野营休闲品产业发展现状 
野营旅游在欧洲很普遍。旅游季节在高速公路上有许多塞满帐篷的拖车，挂
着各国车牌的汽车。欧洲各大城市的郊区或风景点都有野营地，野营地的收费都


































生活的一部分。国际汽车野营总会已经有 70 多年的历史。 































第三章  国内野营休闲用品市场分析 
第一节  国内野营休闲用品市场需求分析 
自 1998 年以来，野营休闲在我国的浙江、江苏、广东，上海、北京等地悄
然兴起，很快就蔓延开来，并迅速发展，逐渐在中国演变为一种社会时尚。目前，
我国野营休闲用品 2008 年销售额已达 207 亿元，其中国内市场销售约占 40%
①
。

















总产值 13246070 16402537 19042345 20708874
增长率 —— 23.83% 16.09% 8.75%
2005 2006 2007 2008
 
按 Euromonitor 及世界银行的数据，2008 年国内消费者人均的休闲用品花费
才 4.9 美元,仅占人均 GDP 的 0.17%，远低与其它国家水平。2008 年世界人均的
休闲用品花费占人均 GDP 平均为 0.87%,发达国家如美国为 1.33%,故我国的野营
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